The digital development for tourism industry
has become essential to gain competitive
advantages and to shape their offer on the
needs of the target audience.

That’s Why the KA3 DIGITAL TOURISM project
was born.

The partnership will work on developing a
new job profile the Digital Tourism
Thechnician qualification:

- 3 years course
-3to 4 EQF level
- Tourism and IT skills curricula

- Long term WBL in international companies

- ECVET credit system to simplify transparency
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Three VET schools
INSIGNARE (Portugal) - Coordinator of the Project
and owner of Fatima Vocational Hospitality School

ITE F.Scarpellini (Italy) - Vocational Technical
School

Stichting Groen Onderwijs Oost/Zone College
(Nederland) - VET School

CDEA (Spain) - VET Higher Education College
ACISO (Ourém-Fatima PT) - Business Association
EGINA (ltaly) - SME specialized in R&D and
mobilities

Stichting Dutch Foundation of Innovation
Welfare 2 Work - specialized in R&D and mobilities

EfVET - European Forum of Technical and
Vocational Education and Training
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@ Need Analysis

Analyse the state of art and
investigate the original needs of
the tourist sector among a wide

range of companies.

@ New profile

definition

Learning Outcomes, activities to be
competences,
responsibilities, tools.

performed, skills,

© European Union, 2019

The content of this publication does not
reflect the official opinion of the European
Union. Responsibility for the information
and views expressed in the therein lies
entirely with the author(s).

Reproduction is authorised provided the source is
acknowledged.

Co-funded by the
Erasmus+ Programme
of the European Union

FOUR STEPS FOR
INNOVATION

@ Quality

assessment

Assess the quality of the Digital
Tourism Qualification: Standardi-
sation, Effectiveness, Measurabili-
ty to the working environment.

@ Dissemination
and recognition

Global Dissemination strategy
through a valorisation plan of the
project results to reach all the
target groups. Regional valida-
tion.




